STRENGTHEN
YOUR RESUME

with an infernational focus. Corporate visits in Panama City and
Lima to food processing, consumer package goods, beverage,
advertising, and e<commerce sector (US Department of Commerce,
Dell, Panama Canal Authority, Star Communications Advertising

Agency, KPMG, BBVA, Lumina Copper Peru, Vision Solidaria
[INGO])

ORANGE CAMPUS: January 6, 7, 8, 10, and 13,
PANAMA & PERU: January 1626

PROGRAM FEE: $3,804 — $4,184; includes most meals,
local transportation, local guides, and Lima to Cusco return flighfs,
cultural excursions (including Cusco to Machu Picchu,

and 4 star hotel accommodations.

GRADUATE/MBA Does not include international airfare.
TRAVEL COURSE STUDENTS may be eligible
JANUARY: 2015 for a tuition waver.

BUS 686 (3-4 CREDITS)
BUILDING CROSS-CULTURAL
COMPETENCIES

EMAIL GONDA@CHAPMAN.EDU
TO GET ON INTEREST LIST

Businessweek
Ranked #5 International Business Program

by Bloomberg Businessweek 2012
www.chapman.edu/argyros/asbecenters/schmid/default.asp
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